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        Structured And Relevant URLs
      
    

    
      The URL ( uniform resource locator ) structure can often play a very important part of any 
      SEO
       campaign and is something that you should always take great care and consideration when planning a new website, again, especially more so if the site is going to be driven by a database with thousands of possible data outputs.
    

    
      
        What Is A URL?
      
    

    
      A URL is a unique web address that you use to access a website via your browser. Any website has a URL that you can type in and then access. Think of a URL in the same light as a post code for an address, it is simply the way  you get to a website using this address.
    

    
      
        What Is The URL Structure?
      
    

    
      It is very easy to go into unnecessary complex details when explaining what the URL structure of a website is, and indeed there are a few elements, but the basic answer is the URL structure is how your URL looks to search engines and of course your clients.
    

    
      Take for example two different websites, 
      
        WebsiteA
      
       and 
      
        WebsiteB
      
      .
       
    

    
      Both sites deliver thousands of products for sale to the general public, everything from washing machines to fridge freezers. They are both database driven sites, they are both offering the same kind of products and are both hosted in the UK, so in theory, should be similar in ranking.
    

    
      We are going to look at the example of a 
      Samsung
       Plasma TV. 
    

    
      Site A doesn’t really understand the importance of URL structure and therefore all of its links are similar to:
    

    
      w
      
        ww.WebsiteA.co.uk
        /10004553455000455429493466319?
        cm34
        _
        re344
      
      
    

    Site B is really switched on and therefore understands the importance of the URL structure to the search engines, so its URL is similar to:

    
      www.WebsiteB.co.uk/televisions/plasma_tvs/SAMSUNG_PS50B450B1WXXU
    

    Straight away you can begin to see the difference of how the search engines will take to the links. 

    Site A tells the search engine nothing about the product, whereas Site B not only tells the search engine the product detail, but also that it is a television and in fact a plasma TV.

    So when the potential customer searches for a Samsung Plasma TV, Site B has a far greater chance of ranking well, where as it will take Site A a lot more time and hard work to rank for this product.

    When designing your website, make sure you place as much importance on your URLs as anything you are considering in your planning stages. Getting this right from the start will make sure your site is indexed correctly as you really do not want to go changing your structure half way through the indexing process, or even worse, a year down the line.

  
    
      
        Title Tags
      
    

    
      Title tags are one of the most important factors that you have to make sure you get right, as title tags are a critical ranking factor for your website.
    

    
      When launching a new website or updating one that’s not performing, you simply have to  complete an in-depth competitor and keyword report to work out not only what people are searching for but also what tags they use on their site.
    

    
      If you then compile a report of the top five sites returned for your most wanted five keywords, you will then see if there are common factors that they are focusing on and then take the good points and work on making your title tags different but better.
    

    
      If you would like to see an example of a Title tag, click on the link below:
    

    http://www.clearwebservices.com/

    
      And look at the very top of your browser on the blue or grey bar.
    

    
      As this will show you, your title tag is simply another way of telling the user and the search engine exactly what that page is about and by having a couple of relevant and decent keywords in there can make a big difference when it comes to ranking your website. 
    

    
      You will then see from the image below, this title tag is also the tag that Google users for the “
      clickable
      ” link on search results:
    

    
      And the snippet below shows how the code is taken to get your title tags and the code you need to use if you are coding your site manually:
    

    
      <title> Clear Web Services - 
      SEO
       Services, Search Engine Optimisation And Web Design, 
      Gloucestershire
       </title>
    

    
      It is important to make sure that your title tags are natural and that you are not using the opportunity to stuff keywords or to lie about what the page is offering. 
    

    
      Your title tags should be unique per page and should at all times be relevant, but you also need to make sure you do try to get a couple of good keywords into the tag.
    

    
      All of the search engines require good title tags and it is one of the most important factors when it comes to ranking your website, so its vital that you spend time getting these right and also do not keep changing them once you achieve a decent ranking.
    

  
    
      
        Description Tags
      
    

    
      Following on from the title tags, the second other major meta tag that you need to get right is your description tag. 
    

    
      There are three meta tags:
    

    	
       Title Tag
    

    	
        Description Tag
    

    	
        Keywords Tag
    

    	
      Google announced last year that it no longer placed any importance on the keyword tags, so we now only really need to concentrate on Title and Description, but it is still a good idea to make sure that you have the keyword tag complete for the smaller 
      metacrawler
       engines. 
    

    	
      If you head over to 
Google and type in “Clear Web Services”, you will get some search results for the search term. Under the title tag or the clickable link you will normally see two lines of text per result.

    	
      This text can be taken either from your description tag or from the content on your page and although you need to have a good description tag on each page, the search engine will normally determine which one it wants to use.
    

    	
      The snippet below shows how the code is taken to get your description tags and the code you need to use if you are coding your site manually:
    

    	
      <description> Clear Web Services, Search Engine Optimisation, Web Design, 
      CPC
       Management, 
      SEO
       Services and Email Marketing for the Forest of Dean, including 
      Coleford
      , 
      Lydney
      , 
      Cinderford
      , Monmouth, 
      Chepstow
      , Ross On 
      Wye
      , Gloucester And Surrounding Areas. </description>
    

    	
      Although description tags are important, they are not as important as your title tags, but its still vital that you spend some time on these and try to make sure that they are unique per page, if you want to get the most impact from them.
    

    	
      
    

  
    
      
        Navigation
      
    

    
      Navigation is basically about how easy is your site to navigate for your visitors and also the search engines. The three click rule – where a user can get anywhere on your site within three clicks – is still very important and helps to define your navigation.
    

    
      Can users easily find the information they want and fairly quickly?
    

    
      This sounds very simple but it is sometimes something that is forgotten when a website design is in progress. When you are designing or restructuring your website, you can  easily get over involved with the look and feel of the site and miss the obvious things such as:
    

    
      Menus
    

    	
       Footers
    

    	
       
      Sitemaps
      
    

    	
       Image links
    

    	
      Menus are one of the main components and things to consider with menus are:
    

    	
       Where are they going to be positioned?
    

    	
       Will they be text based or images?
    

    	
       Will they link to the right page?
    

    	
      When we look at positioning of menus we believe that you have three options; you can place it at the top of the site, the left hand side or the right hand side. 
    

    	
      The strongest options are definitely along the top and the right hand side. You can actually choose both options if you have a lot of pages to navigate, but they have to go where the user will look for them naturally making navigation simple.
    

    	
      Will the links or menus be text based or an image? Remember that search engines cannot read images, which makes text based is the best option but if it will compromise the look of the site then using images is fine but just make sure that they look right and are Alt tagged, this way you get the best of both worlds.
    

    	
      This sounds like a simple one but the menus must link to the correct pages, there is nothing more frustrating than a site that has broken links; you click onto the page you want and a 404 page comes up. 
    

    	
      Footers not only give you the opportunity to write some text about yourself (good for search engines) but you can also place a small text based menu there. This gives users another option in terms of navigation but also helps the menu to be read by search engines. 
    

    	
      
    

  
    
      
        Write Quality And Unique Content
      
    

    
      During the process of building your website you will have to at some point provide content for all of the pages.
    

    
      A lot of websites let themselves down with content and you have to remember that there is a reason why people are visiting your website - they want to either find information about your service or purchase one of your products. To enable you to make their experience a positive one you have to provide them with what they want.
    

    
      Images are very popular and serve as a great visual aid to users, however if you use too many the website will then lack content and if your users cannot find what they want they will simply go elsewhere. A website built on images may look very impressive and artistic but never forget why you decided to build the site in the first place.
    

    
      Content is also important for search engines as they send out spiders / robots to crawl through websites, collate information and then report back. If your website lacks written text then the spiders / robots have nothing to report back so the search engine does not know what you are all about or the message you are trying to send out. This obviously affects website traffic in a big way because if people cannot find you then your website will not succeed over your competitors.
    

    
      When supplying this content you need to think about what you want people to read about on your site and also what will they be expecting to find? 
    

    
      This is also a good chance to use some keywords within this text, for instance, if you are a website design company based in 
      Gloucestershire
       then why not mention this within the text as this way the spiders/ robots will read this and the search engines will know who you are when it is correlated with your other content. 
    

    
      Do not go over board with keywords though as this could lead to you being penalised by the search engines but more importantly it leaves your text illegible and useless to your users.
    

    
      Content for your website should be planned just as carefully as the design and if you are having a Professional Website Designer develop your website then by presenting them  with well prepared content will not only make the designers task an easier one but also gives them ideas for what other things that can be done within your design.
    

    
      Again, you do not have to go mad with lots and lots of text based content as you can make the site look very boring, but with careful placement you can give users the information they require in an exciting manner. 
    

    
      A great option for website content that is varied and rich is to integrate a blog within your website, this way content is regularly updated and it gives those search engine spiders / robots something to get their teeth into and report back that your website is brimming with content within your niche.
    

    
      
    

  
    
      
        Use 
        H1
        , 
        H2
         And 
        H3
         Tags
      
    

    
      Heading Tags are exactly what the title would suggest, headings that tell the user and the search engine what the page is about or what that paragraph of information is going to tell the reader.
    

    
      There are 6 forms of Heading tags, with Heading 1 being the most important all the way through to 6, which is the least important. Most websites only use 
      H1
      , 
      H2
       and 
      H3
       tags, because these are really the most important when it comes to on site optimisation.
    

    
      The titles below show a quick example of how heading tags work on a website.
    

    
      H1
       - THIS IS A 
      H1
       TAG
      
        

      
      H2
       - THIS IS A 
      H2
       TAG
      
        

      
      H3
       - THIS IS A 
      H3
       TAG
      
    

    
      As we can see, the most important tag – the 
      H1
       tag – is the largest and they then get smaller and smaller the less important they are. It is vital that every single page has at least one 
      H1
       tag and this should be a few words to indicate what the page is about and also show the importance of relevance about that page.
    

    
      If you visit this page:
    

    
      
        http://clearwebservices.com/seo-services/
      
    

    
      The title that we have highlighted in green (
      SEO
      ) is our 
      H1
       tag on this page, because we are telling the search engine (and the user of course) that if they carry on reading through the page then they can expect to find out information relating to our 
      H1
       tag. 
    

    
      At the same time, Google will come along and view our 
      H1
       tags and along with our title tag, will realise that this page is all about Subject X and therefore it should think about ranking it accordingly.
    

    
      One word of advice with H Tags - do not over use them and do not try to fool the search engine with heading tags that are not relevant to the page, because you probably will be penalised for this. 
    

    
      
    

  
    
      
        Avoid Having More Images Than Text
      
    

    
      Although images look nice and there is no denying that every website needs them, it is important to remember that search engines need text to index your site and therefore rank you accordingly. 
    

    
      Make sure you have good quality text and then a few anchor tagged images throughout and you won’t go far wrong.
    

    
      At this moment in time the search engines really struggle to deal with image heavy sites, especially sites that are mainly flash based or image based. Without enough quality text on the site, the search engines will not understand your site, so you have to strike a balance of making the site look good but at the same time having enough content for the engines to really understand what you do and how well you do it.
    

    
      When using images on a site, it is important to follow the tips below to make sure that they are going to improve your performance as a website and not hinder it.
    

    
      
        Keep Them Small In Size
      
    

    
      Page load times are now taken into consideration when ranking your website, something that Google has really started to enforce. If you have loads of big images on your site, then not only will this slow the page loading time right down, but  your visitors will also get frustrated and probably not wait around.
    

    
      
        Use The Correct Image File Extension
      
    

    
      In the days of modern photo programs and devices, there are now so many more file types and file extensions than ever before. You have to bear in mind that the main browsers can only support JPEG, GIF, PNG and BMP, so if you have an unusual file type on your website then this image will not display correctly and will also be ignored by the search engines.
    

    
      
        Alt Tag Your Images
      
    

    
      Alt tags are little titles that you give to images, which not only helps search engines know more about that image (don’t forget a spider is a computer, not a human when it comes to search engines) but also helps people using screen readers who have limited or decreased vision to understand what the image is as well.
    

    
      
        Store Them In Relevant Folders
      
    

    
      Instead of having images dotted around your website that are uploaded to many different folders, try to store them all in one “images” folder, which is named images for that reason. Not only does this keep things nice and simple, but this method will help the engines to spider your images correctly for things like image search etc
    

    
      
        Use Descriptive And Concise Image Names
      
    

    
      Even though Google, Bing and Yahoo are amazing in terms of technology, at this moment in time they cannot tell what your image is about unless you tell them. One of the best ways of doing this is to name the image as a description about what it is, so for example, if the image was of a blue ford escort, your image name should reflect this.
    

    
      
        Create An Image 
        Sitemap
        
      
    

    
      By creating an image 
      sitemap
      , you can add this to your webmasters control panel and invite the spider to index accordingly. A bit like your normal XML 
      Sitemap
      , you should really have one for your images (and videos) to help the image directories (like Google Images) to index your images correctly and efficiently.
      
    

  
    
      
        Create A 
        Robots.txt
         File
      
      
    

    
      A 
      robots.txt
       file is the first thing a search engine spider or bot will look for when it visits your website, so its vital that you have one there, even in its most basic form.
    

    
      These files (called a The Robots Exclusion Protocol) help to control how the spider goes through your site, allowing you to block certain sections from being 
      spidered
       or even the whole site, useful if you do not want your site to go live before its been tested for example.
    

    
      Because 
      spidering
       has become so much quicker than years ago, the chances of you being 
      spidered
       in a short space of time are high, which means that if your site is not ready with all the bells and whistles functioning then you could end up with pages indexed and traffic coming to a site that is not working correctly.
    

    
      In the most simplest form, the 
      robots.txt
       (make sure the file name is lower case) file will look like:
    

    
      User-agent: *
    

    
      Disallow: 
    

    
      The code above simply tells the spider to go ahead and spider all areas.
    

    
      These two lines are saved into a .
      txt
       file and uploaded to the root of your server and that really is all you have to do to satisfy the search engine spiders / 
      bots
       who quickly find the file and carry on doing what they need to do.
    

    
      The URL for your 
      robots.txt
       file needs to be – http://
      www.mysite.com
      /
      robots.txt
      
    

    
      The User-agent: * is the part of the code where you can tell certain spiders not to go through to your site. The Disallow: part tells the 
      bots
       what pages they are not allowed to crawl and index.
    

    
      For example, say you had a membership area (called 
      www.mysite.com
      /membership/) that you did not want Google to spider.
    

    
      Your 
      robots.txt
       file would be:
    

    
      User-agent: 
      Googlebot
      
    

    
      Disallow: /membership/
    

    
      So this version of the 
      robots.txt
       would be telling just Google not to spider the Membership section of your site, but all of the other search engine 
      bots
       could.
    

    
      As we mentioned previously, most web masters and site owners will never change their 
      robots.txt
       file so therefore once you have done yours you can just leave it be and never touch it again.
    

    
      But the fact that a search engine expects to see one means that you do need to have a 
      robots.txt
       file, even if its just like the basic version which tells all 
      bots
       to go to all places, you may as well just make sure you are covered and have this file live on your site. 
    

  
    
      
        Create Your 
        Sitemap
         
      
      
    

    
      A 
      Sitemap
       is one of those things that often go ignored by many webmasters, especially those with smaller sites.
    

    
      No matter how big your site is, it is vital to make sure you have two 
      Sitemaps
       for your site, one that your give just to the search engines (an XML 
      Sitemap
      ) and one that sits on your site, which in theory could be used by visitors to find their way around (a html 
      Sitemap
      ).
    

    
      
        HTML 
        Sitemaps
      
       -
    

    
      HTML or onsite 
      Sitemap
       are the ones that are actually physically available to your site visitors and allow them to click onto the 
      Sitemap
       and have a look around. The chances of anyone ever using them are slim, but it is one of the requirements that we believe the search engines do look for when ranking your site.
    

    
      An example of an HTML or onsite 
      Sitemap
       can be found below or you can 
      
        
          CLICK HERE
        
      
       to see our online onsite 
      Sitemap.
      
    

    
      
        XML 
        Sitemaps
      
       -
    

    
      An XML 
      Sitemap
       is a 
      Sitemap
       that your visitors will never see, but that you must tell Google and the other search engines exists, via your Webmaster control panel. 
    

    
      This type of 
      Sitemap
       actually helps the search engine to find out more information about your website and how often you expect it to change and what you feel the priority of that page is.
    

    
      You can use this to also find out about issues on your site, because after a few months Google will report back issues with any pages that it can not find or loading issues with some of your pages.
    

    
      An example of an XML 
      Sitemap
       can be found below or you can 
      
        
          CLICK HERE
        
      
       to see our online XML 
      Sitemap.
       
    

  
    
      
        Make Sure You Have A 404 Page
      
      
    

    
      A 404 page is where a user sees a page that tells them the page is no longer around or maybe they have typed the URL in incorrectly and that these are the options, with maybe a search form or a link back to the home page. 
    

    
      It is basically a page that you create that if a user does land on a non existent page then they will see something that they can then use to find what they were looking for, rather than just a browser simulated “page can not be found” type of situation.
    

    
      An example of our 404 page can be found below:
    

    
      Although this is a basic, simple and “non fancy” 404 page, it really does the job and will stop the search engines thinking we are lazy and do not care about our visitors should a mistake be made or a page no longer required. It is important to remember that Google and Bing want to deliver a good experience for the user, so if you fail to do the basics like this, you will not be rewarded as a website.
    

    
      A 404 page is just a way of saying “we have made a mistake, sorry, but here are your options” rather than just sending them to a Page Can Not Be Found browser simulated effort that you see from time to time when clicking through to a link that no longer exists or maybe you have typed in incorrectly.
    

    
      When creating your 404 page, you need to make sure it looks and feels like the rest of your site and also think down the lines of allowing users to report to your that the link is not working. 
    

    
      Although our version is a simple “sorry and search” page, you could consider adding links to your most popular pages or areas that you feel the visitor should go next, but how ever you do your 404 page, it really is crucial that you have one on your site.
    

  
    
      
        Why Use Clear Web Services To Optimise Your Website?
      
      
    

    
      Clear Web Services offer a range of 
      SEO
       Services and Web Design in 
      Gloucestershire
      , Bristol and South Wales, with our area of coverage including Forest of Dean, Gloucester, 
      Cheltenham
      , Bristol, Cardiff, Newport and other areas.
    

    
      Clear Web Services is an established and experienced web design consultancy that specialises in 
      SEO
       services, cost per click management, web design and online marketing. We also offer email marketing management, social 
      bookmarking
       opportunities and website analysis reviews.
    

    
      
        Why Should You Use Us?
      
    

    
      Clear Web Services is a small company with a big relationship with all clients. We are always on hand to offer advice and go that extra mile to help with any problems our clients may have.
    

    
      We do not charge for meetings, on going advice, quotes or proposals and we will never charge any of our clients if they just want to chat, it is what we are here for.
    

    
      We have developed in the region of 50 websites since foundation, some of them now turning over hundreds of thousands of pounds for our clients. 
    

    
      We use tried and tested methods for our clients, whilst trying out new things on our own sites, meaning our clients benefit from the latest 
      SEO
       methods without the worry of things going wrong.
    

    
      We have recommendations and testimonials from our clients, most of whom have been with us for a long time, with our client retention being of the highest level.
    

    
      We have a dedicated team of 
      SEO
       professionals, web developers, development personnel and graphic designers on hand to make sure we can manage any project, no matter how large, small, simple or complicated.
    

    
      And most importantly, we care about you and our clients, after all, without you, there is no us.
      
    

    
      Having worked with many local and national clients, we feel that our portfolio is proof that we can bring the correct solution to your company if you need a website or if your current website simply is just not performing. Please feel free to browse through our portfolio of clients, read their testimonials and find out more about each project, including detailed information about the specification provided and the results we managed to achieve.
    

    
      Having worked in the industry for many years, normally working for and on behalf of clients, Clear Web Services is your perfect partner to help move forward on the Internet, because as a local company, we will be with you every step of the way, with full phone support, on and off site meetings and comprehensive email support as well.
    

    
      
        
          CLICK HERE TO MAKE CONTACT
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