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    Introduction

    Welcome to the SEO and Web Optimisation Guide from Clear Web Services.

    This guide is free and is meant to offer an overview and guide about the services we offer as an SEO Consultancy, but should also give you some ideas and tips about how you can use SEO and the various SEM methods associated with what we do and how we do things.

    We hope you find this guide informative and that you can see how using the methods that we actively promote for our clients can not only help your business to succeed but can also help you to plan a long term SEO campaign to make sure your website traffic improves consistently and maintains its progress.

    It is important to remember the SEO campaigns need to run as long as you plan to keep your website or business running! Many people think a short burst of SEO work will change the fortunes of your site, drive traffic and this will be maintained once the burst is over. This is simply not the case and you should view SEO as something you need to do throughout the life of your company or website. SEO can have very good short term effects if done correctly, but it is the long term gains you need to focus on and this means any campaign should be maintained for as long as your possibly can.

    Clear Web Services offer a range of SEO Services and Web Design in Gloucestershire, Bristol and South Wales, with our area of coverage including Forest of Dean, Gloucester, Cheltenham, Bristol, Cardiff, Newport and other areas.

    Clear Web Services is an established and experienced web design consultancy that specialises in SEO services, cost per click management, web design and online marketing. We also offer email marketing management, social bookmarking opportunities and website analysis reviews.

    Having worked with many local and national clients, we feel that our portfolio is proof that we can bring the correct solution to your company if you need a website or if your current website simply is just not performing. Please feel free to browse through our portfolio of clients, read their testimonials and find out more about each project, including detailed information about the specification provided and the results we managed to achieve.

    Having worked in the industry for many years, normally working for and on behalf of clients, Clear Web Services is your perfect partner to help move forward on the Internet, because as a local company, we will be with you every step of the way, with full phone support, on and off site meetings and comprehensive email support as well.

  
    Search Engine Optimisation Explained

    

    

    
      SEO
       or Search Engine Optimisation seems to be a word branded and thrown around the Internet, for which everyone needs to have some 
      SEO
       completed on their sites or business are looking for 
      SEO
       specialists to get them the illusive traffic that will convert to sales.
    

    
      But, when we look at 
      SEO
      , just how important is it for your site and your business and what exactly does it mean?
    

    
      Search Engine Optimisation almost explains itself in the title. 
      SEO
       in its basic form of explanation is all about getting more people or visitors to your site through search engines and other referrals. Getting your search engine ranking placements higher (or your 
      SERPs
       as the trade would refer to them) is what 
      SEO
       is really about, ranking and then improving upon your ranking placement for your chosen keywords.
    

    
      SEO
       is mainly about experience, willingness to learn and try new methods and most of all the time and patience to complete the many different tasks associated with a success full 
      SEO
       campaign. We have often said before that 
      SEO
       is about many different boxes, the more you tick the better you will do.
    

    
      The basics are simple enough:
    

    
      Make sure your site is optimised for the engines, including making sure you have good title, description and keyword tags in place.
    

    
      Make sure all of your navigation is strongly structured and correctly working.
    

    
      Ensure that your site has plenty of unique and well written content, no matter what you are trying to achieve, as content is the king when it comes to the search engines.
    

    
      Just by doing these three things you will already have the basics and starters of a good 
      SEO
       campaign. But, this really is just the start and you will now need to move onto more proactive traffic getting measures, which consist of many different activities but are all based around 
      SEO
       and 
      SEM
       (Search Engine Marketing). 
    

    
      Some of these measures may well include:
    

    	
      Content Writing
    

    	
      Link Building
    

    	
      Press Releases
    

    	
      Article Submission
    

    	
      Social 
      Bookmarking
      
    

    	
      Blog Writing And Submission
    

    	
      Pay Per Click Campaigns
    

    	
      And these are just a few things you can do for the 
      SEO
       of your own website or business site. We can soon begin to see just how much hard work, time and effort is involved in running a successful 
      SEO
       campaign, which if done correctly can be the difference between the success and failure for your website.
    

  
    Keyword Research

    

    

    
      Knowing the keywords visitors use to find particular products or services is important, in fact, its extremely important.
    

    
      “Keyword research is a practice used by search engine optimisation professionals to find and research actual search terms people enter into the search engines when conducting a search” – from 
      Wikipedia.
      
    

    
      A keyword is something a visitor would put into a search engine to find the product, service or niche the visitor was looking for. For example, if we were looking to find more information about fridge freezers, we would put fridge freezers into the search engine, which makes fridge freezer our keyword.
    

    
      Knowing which keywords to use on your site helps to make sure you are capturing the main keyword searches on your site, but also others you had not thought of before, which might be an easier target than the well searched keywords.
    

    
      Lets take the fridge freezer example again. You are a company selling fridge freezers. This is a very tough area to attract the top level searches, as you will be competing against thousands of bigger companies with more marketing spend than you.
    

    
      We can undertake keyword research using some of the leading tools on the Internet, to help identify more keywords that you have more of a chance of succeeding with.
    

    
      Using our state of the art keyword tools and software, we can find out how the search term fridge freezer is used, how many searches it has had historically on a monthly value and also the predict searches as well.
    

    
      In April 2009, the search term fridge freezer was searched for around 1 million times, where as the 
      hotpoint
       fridge freezer was searched for 22,000 times in that month. This means we can help you to target your site to start capturing the long tail search terms, which are usually less competitive and if you target enough, you can pick up some excellent traffic.
    

    
      We can carry out research into any keyword imaginable and then present to you a list of the search values, alternatives and predicted values for thousands of keywords. You (or we) can then work those into your site to try and capture more hits by using less competitive but still rewarding keywords.
    

    
      Even if your industry is very competitive, we can still find keywords that you can use to capture traffic you are probably missing.
    

    
      One of our clients sells below market value property, or 
      BMV
       property and was struggling to get traffic. 
    

    
      We introduced a series of regional pages for the areas they sold property in, and they are now picking up traffic for search terms like 
      bmv
       
      leicestershire
       and 
      bmv
       
      nottinghamshire
      , simply because we took the emphasis away from just 
      bmv
       which is a very hard area to rank top for, and extended the pages to include more long tail hits.
    

    
      By doing things like this, your site can capture traffic and grow and in a few years will start ranking for your main keywords due to its history and the amount of content you have managed to add in that time.
    

  
    Competitor Analysis

    

    

    
      Competitor analysis is not about spying, underhand tactics or being ruthless, it is simply about looking at your main competitors, working out what they do well and not so well and making sure you follow the same things that they are doing well and avoid doing things that are not being done quite so well.
    

    
      Quite often, by looking at what your competitors are doing, you can quite often spot areas that they might not have exploited or areas of weaknesses that your company and / or website can take advantage of.
    

    
      We offer a full competitor analysis report, once we have sat down with you and worked out for which products, services or keywords you are looking to perform for, we can then compile reports to suggest who your main competitors are, what they do well, how they are performing and then make suggestions based on this information to help you improve your website.
    

    
      We look at many areas when undertaking this type of research and these include :
    

    	
      In-depth look at the website
    

    	
      Content
    

    	
      Keywords
    

    	
      Strengths of website
    

    	
      Weaknesses of website
    

    	
      Link building campaigns
    

    	
      SERPs
       – how well they do in the search engines
    

    	
      We also offer a lot more than is listed above, and we can also work with you to make sure the type of research and analysis is related to exactly what you are seeking to know.
    

    	
      Once we have this information, we can then make suggestions as how to be more competitive and identify the areas we feel that you should be concentrating on and areas that you are maybe not making the most of. Any company, website or business can always learn from their competitors, as there are always so many things that you can improve on when it comes to running a successful business.
    

  
    On Page Optimisation

    
      
    

    
      One of the biggest things Clear Web Services can do for your existing or future website is to make sure each page is fully optimised for all of the major search engines, especially Google.
    

    
      There are many factors involved with on page optimisation and if you manage to get all of them to be effective and optimised, this will have a dramatic results on your search engine placements and therefore your website traffic, and hopefully conversions.
    

    
      The process is very intense and somewhat complicated, but a general idea of what is involved in on page optimisation can be found below.
    

    
      We would look at the title of each page. The title is the wording you see in the blue bar of your browser, so for example, if you look at the top of your browser now, you will see our title text. Bearing in mind this is one of the first things Google or any engine sees when 
      spidering
       your website, you need to try and identify each page and make each title unique, descriptive and worthwhile for the engines.
    

    
      Try to include your business name and / or product and also a few keywords.
    

    
      If you were selling washing machines, you could do something like:
    

    
      Bobs Washing Machines | Discount Hotpoint, 
      Bosch
       and 
      Zanussi
       Washer Dryers
    

    
      This would mean you manage to get the keywords for washing machines, some of the major brands and also washer dryers as well, which are all very searchable words in the search engines. Do not over do it though, limit the amount of words in your title as much as possible and never look to put lots of keywords or unrelated keywords into your title tag.
    

    
      You also need to look at your other meta tags, including the description and keywords. The description tag is often used to display the search result description in Google and other engines, whereas the keywords are still a factor in search results, albeit probably not as influential as a few years ago.
    

    
      Also look at your content. Has the content got a good level of keywords for that subject, is it well written, does it flow correctly and make sure you haven’t over stuffed the page with endless and pointless keywords. Google and few other search engines are very, very clever and you should never try to fool them or trick them, it will only backfire. Make sure all content is keyword rich, has good density and most importantly is well written.
    

    
      Make sure all of your links and images have alt tags, as they are also a contributing factor in search engines as well.
    

    
      There are many other things that Clear Web Services can help with when it comes to On Page Optimisation, and by looking at each page and making suggestions, we can help you to make sure your site is optimised for both the search engines and your customers, which sometimes can be a hard balance to strike.
    

    

  
    Link Building

    

    

    
      Many years ago, linking was probably the most important thing you could do when it comes to 
      SEO.
       These days, less emphasis and importance is placed on links when it comes to the Google factor, but it is still very important, albeit possibly in a different kind of way.
    

    
      Linking is very important, as we mentioned, probably not as important is used to be, but it still needs to play a big part of your overall 
      SEO
       strategy. Google still rates links pointing to your site depending on relevance, content and page rank, so it is very important that you choose where you ask for your link to be placed, even down the page on which the link is placed.
    

    
      There are a few types of links, but the ones below are probably some of the most important types when it comes to link building campaigns for your site.
    

    One Way 

    
      One way links are pretty much what they say on the tin. It is where Site A links to you, but you offer no link back to them. This is often found with directories and articles or press releases.
    

    Reciprocal 

    
      This is often called a link exchange or link swap. It is basically where you link to Site A and they link back to you. If you are doing reciprocal linking, try to make sure the sites you are swapping links with are relevant and have some kind of existence.
    

    On-Site 

    
      On Site links are links on your site pointing or leading to other pages on your site. These are basically the links you use on your site for navigation.
    

    
      When embarking on a linking campaign, we sit down with you and work out what you are looking to achieve. We then plan a strategy and begin the work needed to achieve your aims.
    

    
      It is also important that your links are relevant. For example, if you ran a golf website, your links will be of a much higher value if you have links back from other golf sites and golf related sites. These might include golf directories, golf property sites and golf clubs. If the link pointing to your site is of relevance, i.e. it is related to your theme, the link will be considered of higher value by Google and other search engines.
    

    
      Link building also has to be done naturally and over a period of time. If you suddenly embark on a quick campaign and end up with a thousand links in Google within a couple of weeks, Google will think this is very unnatural and you may well be penalised for this. All of our campaigns are spread over a period of time, we only try to add to so many links in one go and we feel this makes the campaign look as natural as possible to Google. It is very important to see link building as a long term project and make sure you are trying to get links back in small goes, as trying to cheat the system by buying or adding thousands of links will only back fire.
    

    
      A great way of getting one way links is to embark on a linking campaign using directories.
    

    
      It is important to try and get links from established and respected directories, but even new directories are usually worth having a link in. Link swaps are nowhere near as effective as they used to be, but swapping links with established and relevant sites is still worth doing.
    

    
      Paid links have caused a little bit of stir over the past few years. When Page Rank was at its most important, people were buying thousands of links to try and exploit the algorithm, and as such Google has now tried to close this loophole, and quite rightly so in our opinion. Paid links can still be used effectively, and there are a list we recommend you do purchase a paid listing for, and again, we can organise all of this for you.
    

  
    Website Analytics

    

    

    
      Having a website is great. You can look at it, play with it, show it off to people, but do you actually know how well your site is performing, which of its pages are the most popular, how long people stay on your site and even where they found your site from?
    

    
      For some, the answer will be yes, for many, the answer will be no.
    

    
      Understanding your traffic is the only way you can improve your site to get more traffic.
    

    
      Understanding what works and what doesn't means you can focus on the good side and less on the not so good. Understanding where people find your site will help you to focus more on increasing exposure in these areas.
    

    
      Its all about understanding!
    

    
      All of our sites come equipped with Google Analytics, a free but amazing website tracking system that will give you more information than you could possibly shake a stick at. We also help our customers to understand the reports we produce and you also have access to your statistics at any time, we have nothing to hide and nor would we want to.
    

    What Is Website Analytics?

    
      Although there are hundreds of systems and pieces of software on the market, some costing hundreds of pounds, we use the free Google Analytics, which in our opinion is by far the best analytics system on the web.
    

    
      Basically, website analytics is a tool for recording statistics. How many people come to your website, how many pages they visit etc. But we can now also record what pages they look, where they click, where they come from and basically, how they use your website.
    

    
      Over the past 4 years, the system has improved so much that it is now so important we make sure we install it on all of our sites and our clients sites as well.
    

    
      If you have a website then you simply must have Google Analytics installed, because without it, you are missing out on so much information. Only by knowing how your visitors are using your website can you really plan the future of your site and improve it, as this system gives you the knowledge that you need to progress and move forward with your website.
    

    
      You can find a full list of the features on the Google Analytics site, by checking out the official Google Analytics website - http://
      www.google.com
      /analytics/.
    

  
    Blogs

    

    

    Blogs are becoming increasingly important when it comes to having regularly updated content in a way in which Google and other search engines seem to enjoy at the moment.

    

    Add to this readers and users can add your blog posts to their RSS readers and comments on your posts, you begin to see why blogs are becoming the latest addition to the must have family on your website.

    

    A blog is a web site or a part of a website, usually maintained by an individual with regular entries of commentary, descriptions and comments by one or multiple users, adding posts to categories and assigning tags to each post to explain exactly what the post is about.

    

    If you already have a website, we can help with installing, setting up and training to use your blog, including explaining and installing the many additions, or plug-ins, that you can have on your blog to make it not only easier to maintain and use, but to also help with making your blog even more important for SEO purposes.

    

    We can now actually build whole websites based on blogs, meaning you have full control without the need of an expensive CMS system, and the user will never know that your site is based on a blog rather than the traditional html or php web pages coded offline.

    

    This is by far the most cost effective way to have a website if you do not have the experience or tools to code and maintain web pages offline, and blogs are increasingly easier to spider than traditional websites it would seem.

    

    Having a blog, whether as an addition to your website or a website that is actually a blog is seemingly a must have. Due to the way Wordpress and other blogs get indexed and spidered, the amount of SEO power they offer is astounding, which is why we recommend to any client a blog is a necessity rather than just a luxury.

    

    Although having a blog means you must be adding regular content, else not only will your customers notice this, but so will most of the major search engines.

    

    Once you have blog, you then need to think about blog submissions to all of the RSS directories and blog directories, such as Technorati to make sure the world is viewing your blog. We can also offer a range of plugIns for your blog to make the SEO process a lot easier and smoother, with some fantastic methods aimed at making your blog more appealing to the Internet world.

  
    Press Releases

    

    

    
      Just as press releases are a great way of picking up free offline marketing and exposure, they can also be an effective traffic generator online, and Clear Web Services can help you to make the most of the free and paid press release services on the Internet.
    

    
      For a fixed or monthly fee, we can make sure your press releases conform to the majority of the press release sites we use guidelines and also do the hard work of submitting them to these sites as well.
    

    What is a press release?

    
      Quite simply, a press release is a news story, which is normally written in the third party with the hope that it is of enough news worthiness content to be picked up by editors, journalists and reporters and then published in various publications.
    

    
      This slightly differs for online releases, where the main extra incentive is that you can also normally add links and extra text to be found on the Internet, which means even if your story is not used, you can still use them to generate extra traffic, exposure and link juice.
    

    
      Your press release can be about a company announcement, new product, exciting new project or simply telling the world about the new ideas you are coming up, it really can be about anything but it has to be informative and news worthy if you want it to be effective and to drive traffic and attention to your website and business.
    

    Tips For Your Press Release

    	
      Always make sure that the information you are publishing is newsworthy and not just pure marketing content.
    

    	
      Make sure your audience knows the story is for them, so write the press release as if you were a reader.
    

    	
      Make sure the first 20 words or the first two sentences of your release are effective, as they are often the most important and eye catching.
    

    	
      Spelling And Grammar – Make sure you spell check, grammar check and get someone else to double check your press release, as poor English and lots of mistakes will reflect badly on you company.
    

    	
      Try to use facts where possible, anything to back up your new story or press release.
    

    	
      Don’t release the article until you feel it really is at a stage where its worth the attention of readers and editors.
    

    	
      Add as much Contact information as possible: Who to Contact, postal address, phone, fax, email and your web site address
    

  
    Article Submission

    

    

    
      Article Submission is often over looked by many companies, associations and websites, simply due to the amount of time the process takes.
    

    
      You need to write an informative article, without trying to advertise or market your products in a direct way and you then need to submit them to many of the leading Article websites, of which finding the best takes a long time as there are literally thousands to choose from.
    

    
      Even though the process is time consuming, article submission is a fantastic tool when it comes to generating traffic, link backs and interest in your company or website. Google loves content, content is the one thing that is guaranteed to increase your power in the search engine, which is why writing articles and submitting them to high profile article sites is a must, it really can pay dividends.
    

    
      Clear Web Services can help you to make the most of the free and paid article submission services on the Internet.
    

    
      For a fixed or monthly fee, we can make sure your articles conform to the majority of the article submission sites we use guidelines and also do the hard work of submitting them to these sites as well.
    

    Why Submit Articles?

    
      There are many reasons why writing good quality articles and submitting them to some of the leading article submission sites will help you and your site.
    

    
      The first reason is traffic. If you have written something that is of good quality and interests people and have attached a link to your site, the readers are naturally going to want to find out more about you and your site and also hope to find more content from the same author, if they like what you have written. Think of it like your favourite author, how many times do you check Amazon or the local library for new releases, if its like me, you will do this quite often looking for the next release. Good online content is really no different.
    

    
      Another reason to write articles is to gain exposure as an expert in your field. If you were selling washing machines, you would write about the best washing machines, how to make them last longer and top brands. After a few articles, people would get to know you for dealing with washing machines and you then become an authoritative figure for that subject. The more you write, the more exposure you as a writer will get, which will in turn offer more exposure for your website.
    

    
      If the article site allows it, and most do, you will also be allowed to post a link back to your site. Google will then start seeing links back to your site on content written by you which is of relevance to your own site. If we take the washing machine example, on all of your articles you include a link to your site selling washing machines. Google will then see this as a relevant and authoritative link, helping your search engine ranking placements (
      SERPs
      ) as well.
    

    

  
    Blog Commenting

    

    

    
      One of the most interactive forms of communication with your customers, blogging has become a major activity for millions of people, in fact, according to 
      Wikipedia
      , as of February 2011 there were around 156 million blogs active on the Internet .... that is a lot of Blogging!
    

    
      Blog commenting is one of the most effective means of popularising a website, by submitting links on the blogs you can draw the attention of a wide range of Internet users, but more importantly, these users will normally be relevant users.
    

    
      For example, if you were running a site selling parts for cars, your first move should be to collate a list of all blogs in your selling country that discuss cars or anything related to cars.
    

    
      You should then work out which of these are really active and being used frequently and prioritise these as the ones you should be commenting on.
    

    
      Your next step is to go onto these blogs, make sure you read through the post and then offer a comment on the blog post, making sure that your comment is not just mindless spam but actually something of relevance that contributes to the discussion.
    

    
      You may ask how this can help with your own website?
    

    
      The majority of blogs allow you to make comments on each post that is blogged. When you post a comment, you are often asked for your own website, which then means that if your comment is approved and put live, you will have a link back to your site.
    

    
      Imagine doing this over a period of a month, commenting on at least 5 blogs a day.
    

    
      You will end up with hundreds of relevant links back to your site (one way links which are even better) and at the same time you will start to establish a name for yourself in your own relevant community, so you are really achieving two things at once.
    

    
      As we mention, you need to make sure that:
    

    	
      You only make comments on blogs that are relevant to your own website, industry or product stream
    

    	
      Your comments are not just mindless spam and that you are actually contributing to he “discussion”
    

    	
      You actually take the time to write these blog comments and do not just end up annoying everyone with rubbish contributions
    

    	
      The more blogs that link to your 
      webpage
       help you to get more targeted traffic to your site.
    

  
    Forum Posting

    

    

    
      An Internet forum or message board as they are also known is an online discussion site where people can hold conversations in the form of posted messages.
    

    
      From talking about the latest TV program on the BBC all the way through to trying to get help with a computer problem, we guarantee that you will be able to find a forum that meets your requirements as there are millions of them on the Internet.
    

    
      They differ from chat rooms in that messages are at least temporarily archived, but in the majority of cases, they are simply indexed for the life of the website, so you can end up getting some fantastic links back from sites that are quite old. Some of the early forums have been running for many years, so you can imagine that if you have some of these links on forum posts from a few years ago how much they will be worth to your site.
    

    
      For example, if you were running a site selling pet care products, your first move should be to collate a list of all blogs in your selling country that discuss pets or anything related to animals. You should then work out which of these are really active and being used frequently and prioritise these as the ones you should be joining and then posting on.
    

    
      Your next step is to go onto these forums, make sure you read through the post and then offer a comment on the post, making sure that your comment is not just mindless spam but actually of relevance.
    

    
      With forum posting, it takes much longer to be able to start adding your links on any forum, mainly because you have to start contributing to the forum and then offer your link, normally in your signature or your profile. Sometimes, if you are respected or have gained enough respect through contributions, you can also post your link in a forum post as long as its actually contributing to the discussion on that subject or discussion.
    

    
      As we mention, similar to blog commenting, you need to make sure that:
    

    	
      You only make posts and discussion posts on forum that are relevant to your own website, industry or product stream
    

    	
      Your posts are not just mindless spam and that you are actually contributing to the “discussion”
    

    	
      You actually take the time to write these forum comments and do not just end up annoying everyone with rubbish contributions
    

    	
      You take the time to establish yourself as a “good” user, so that your posts and links are not deleted for just being a 
      spammy
       account
    

    	
      This part of the 
      SEO
       process can often be the most time consuming because you do need to spend time building up a reputation on the forums before you then start adding links or advertising your services, but in the long run, it can be a very worthwhile box to tick for your overall 
      SEO
       process.
    

    	

  
    Social Bookmarking

    

    

    
      Social 
      bookmarking
       submission has developed into a powerful tool for 
      SEO
       experts. It involves linking sites within the various forums, blogs and message boards on social networking websites, blog sites and content centric sites like 
      Digg.
      
    

    
      Considered a better alternative to submitting a website on blogs, manual social 
      bookmarking
       is a simple, convenient and hassle-free way of making sure that your site is noticed and marketed in the right circle.
    

    
      Google and other major search engines have decided to go content-centric; the more places you have your content, the more traffic you generate. Submitting your site manually with social 
      bookmarking
       sites like 
      Digg
      , 
      Stumbleupon
      , and 
      ReddIt
       will ensure a heavier volume of relevant traffic. Our constant 
      endeavor
       is to serve sites with well-researched and well-directed traffic by our 
      bookmarking
       submission.
    

    
      Our team ensures that every site is first indexed for the intended target audience, so only sites with a suitable page rank and pedigree are selected. All links are strictly one-way and permanent. Our service is tuned in to the ever-changing world of search engine 
      optimization.
       With the implementation of context-sensitive search algorithms and with the advent of more personalized search results for users, submission of your site contents to a social 
      bookmarking
       site is a no longer a matter of trial and error.
    

    
      Each 
      bookmarking
       site has its own pros and cons, and it takes meticulous planning and research before one can consider submitting his/her site content to a social 
      bookmarking
       service. From the most basic press release to more complex articles to blogs and websites, all site content is examined and then the appropriate site is determined for submission. To top it all, since all 
      bookmarking
       sites require registration, there is no way that any spam links can be generated to or from your site.
    

    Key Features

    	
      All Social 
      Bookmarking
       is done Manually by trained staff members via one of our established partners.
    

    	
      The links that you get are always one-way and permanent, which means no reciprocal link is required.
    

    	
      We offer continued customer service and we stand behind our work.
    

    	
      Most of our sites we submit to have a minimum page ranking of 4 and go all the way up to a page rank 9.
    

    	
      Our pricing is highly competitive and the we believe best in the industry.
    

    	
      We allow our clients and customers to give us three unique tags or keywords and one 
      url
       per submission.
    

  
    Social Media

    

    

    
      Yeah, yeah. So, social media is all about what your kids spend their lives doing, but being serious about business is a different matter.....isn’t it?
    

    
      ‘Social’ these media may be, but those using blogs, online forums, Facebook, Twitter and other sites are not simply there for a chat with friends.
    

    
      Increasingly, these are the trusted places people are going to research and make their purchases.
    

    
      Customer reviews and comments in cyberspace are carrying increasing authority with consumers, and businesses wanting to reach their customers direct are now having to go beyond simply maintaining their websites.
    

    
      Getting out there through status updates, fan pages, tweets, forum postings and blogs is now commonplace and with the right strategies in place businesses can generate plenty of sales leads.
    

    
      In essence the web’s unique ability to harness the power of customer conversations through online communities and networks offers a highly effective way of establishing contact with customers and also responding to their retail needs and wishes.
    

    
      Like it or not, around one third of UK consumers are voicing their thoughts online, reviewing products and services and then sharing these impressions with their wide circle of friends.
    

    
      So with vast numbers of customers already choosing the companies and brands they invest in based on the reviews they read online social media marketing is quickly becoming a key tool for marketers.
    

    
      Key to making a success of this approach is building a relationship of trust with your online community of friends and followers, providing them with great content and sound advice.
    

    
      Remember, people are already online and they’re gathering information through reviews and recommendations all the time. The impressions they get from these may determine whether they then visit your site. But if they get as far as the site it probably means they are well-disposed to whatever you are selling them.
    

    
      Not that the sale is made! But what social media has done is drive traffic to the site that is positive about your goods or services. Social media marketing’s task is to be engaged in the wider conversation in a way that is not obviously sales driven but which helps steer the debate in beneficial ways.
    

    
      Does every firm need to engage in this? Possibly not, but ignoring this massive market opportunity does not make any sense either. Many firms derive 25% of their traffic from blogs or social networks.
    

  
    Sitemaps

    

    

    
      Many site owners and webmasters often underestimate the importance of having a 
      sitemap
      , both an online version for users and an XML version for Google.
    

    
      Sitemaps
       are one of the most effective ways to help Google to understand about your site, and although it does not necessarily lead to a quicker indexing, it really is proven to make sure your site is indexed in a much more efficient way.
    

    
      We can generate 
      sitemaps
       for you, whether you have an existing site or would like one to accompany your new site, we can take care of this. We can generate both HTML and XML versions of the 
      sitemap
      , and also help you to submit this to Google and in particular the Webmaster Tools, to make sure your site is doing everything it can to help the search engines index it comprehensively.
    

    
      We use a state of the art program to generate the 
      sitemaps
      , and can handle many thousands of pages.
    

    What Is A Sitemap?

    
      To give a very basic example, a 
      sitemap
       is simply a list of pages on your website.
    

    
      Creating and submitting a 
      sitemap
       helps make sure that Google and other major search engines knows about all of the pages on your website, including URLs that may not be discoverable by the search engines normal crawling process.
    

    
      Click here to view Clear Web Services 
      sitemap
       to help you better understand.
    

    Why Do I Need Sitemap?

    
      A quote from Google’s own webmaster advice reads :
    

    
      Sitemaps
       provide additional information about your site to Google, complementing our normal methods of crawling the web. We expect they will help us crawl more of your site and in a more timely fashion, but we can’t guarantee that URLs from your 
      Sitemap
       will be added to the Google index. Sites are never penalized for submitting 
      Sitemaps.
      
    

    
      You can read the full article by clicking here.
    

    
      Anything that gives you some kind of help to make sure the major search engines index your site is well worth doing, with Google in particular looking to see a 
      sitemap
       on the website to make sure the site is conforming to accessibility rules.
    

    
      If you think of 
      SEO
       as a big pie made up of hundreds, if not thousands of slices, the more slices you manage to get, the more of the pie you will have, which in 
      SEO
       terms basically means the more things you do, little or large,
    

  
    Cost Per Click Advertising

    
      
    

    
      Pay Per Click or 
      PPC
       is the process of using Google, MSN or Yahoo to pay for clicks or traffic received to your website, gaining extra exposure, but at a price (per click).
    

    
      We can provide a number of monthly management plans for clients and customers wanting to pass on to us the management of their pay per click advertising, so no matter what your budget is, we can help you complete and achieve all of your goals and objectives and make your campaigns more efficient and effective.
    

    What Is Pay Per Click?

    
      Pay Per Click is the process of paying for every click you receive from a search engine, using their Sponsored Results, normally at the top of the search or to the top right hand side.
    

    
      10% of clicks on a search engine are currently reported to be users clicking on the Pay Per Click results, so for every 100 searches and click 
      throughs
      , 10 people will use the sponsored results, rather than the natural results.
    

    
      For example, run a search for Washing Machines in Google.
    

    
      The search results will have a light orange box at the top, with two or three results in, then on the right hand side you will see a list of adverts, normally 7 or 10 to a page.
    

    
      These are the Sponsored Results, and depending how much you bid for on a keyword, this is where your results would appear. The more you bid, the higher you rank.
    

    
      PPC
       is an effective way of getting traffic to your website in the early months of it being live, and also a valuable marketing tool throughout the life span of the website. Just as you would probably pay for an advert in the news paper, you really should think about online advertising, and 
      PPC
       is one of the most effective, as you control how much you spend and how you spend it.
    

    Why Should I Pay For Traffic?

    
      PPC
       is part or could be part of any online marketing or advertising. Most people spend money when it comes to offline advertising and the reason for doing this is obvious, increased exposure and therefore increased enquiries and sales.
    

    
      PPC
       is not really any different. You are paying to get more exposure against thousands of other people doing the same. The nice thing with 
      PPC
       is there are thousands of words and alternatives to any main keyword and you can assign the budget, and you can still get good results from being on the second or third page of the sponsored results.
    

    
      If you are competing against thousands of others doing the same thing or offering the same service, or your site is quite new and still being indexed and dancing in the search engines, 
      PPC
       is still an efficient and cost effective measure of driving traffic to you site.
    

    
      Many of the biggest companies in the world assign a 
      PPC
       budget, as it really can be a useful measure to increase visits and sales, and we can help to make sure you get the best results, no matter what your budget is.
    

    I Need A New PPC Campaign

    
      Around half of the 
      PPC
       campaigns we currently manage, we started from scratch and began with a clean slate for the client.
    

    
      We will set up the account, set up the payments and handle all of the administration involved. We will then work with you to make sure your 
      PPC
       advert meets your requirements, work out how many campaigns you wish to run and then devise the list of keywords and the price per click for these.
    

  
    Cost Per Click Advertising Continued

    
      Once you have signed everything off, we then put the campaign live and offer you periodic reports about how well the campaign is working.
    

    
      You have full access to the 
      PPC
       account at all times.
    

    My Existing PPC Campaign Is Not Working

    
      If you are already running an 
      PPC
       campaign and you feel its not working or you could be getting better or more efficient results, please do contact us. We have helped quite a few businesses improve their 
      PPC
       returns and exposure on Google, Yahoo and MSN, and we can also take over the management of these campaigns for you, if you do not have the time or experience to do this.
    

    
      We can offer a consultancy type role when managing a campaign for you, or take a more hands on approach, so please do contact us with your requirements and we would be happy to meet with you to discuss what we can offer and the pricing attached with this.
    

  
    Why Use Clear Web Services?

    
      
    

    
      Clear Web Services offer a range of 
      SEO
       Services and Web Design in 
      Gloucestershire
      , Bristol and South Wales, with our area of coverage including Forest of Dean, Gloucester, 
      Cheltenham
      , Bristol, Cardiff, Newport and other areas.
    

    
      Clear Web Services is an established and experienced web design consultancy that specialises in 
      SEO
       services, cost per click management, web design and online marketing. We also offer email marketing management, social 
      bookmarking
       opportunities and website analysis reviews.
    

    
      Why Should You Use Us?
    

    	
      Clear Web Services is a small company with a big relationship with all clients. We are always on hand to offer advice and go that extra mile to help with any problems our clients may have.
    

    	
      We do not charge for meetings, on going advice, quotes or proposals and we will never charge any of our clients if they just want to chat, it is what we are here for.
    

    	
      We have developed in the region of 50 websites since foundation, some of them now turning over hundreds of thousands of pounds for our clients.
    

    	
      We use tried and tested methods for our clients, whilst trying out new things on our own sites, meaning our clients benefit from the latest 
      SEO
       methods without the worry of things going wrong.
    

    	
      We have recommendations and testimonials from our clients, most of whom have been with us for a long time, with our client retention being of the highest level.
    

    	
      We have a dedicated team of 
      SEO
       professionals, web developers, development personnel and graphic designers on hand to make sure we can manage any project, no matter how large, small, simple or complicated.
    

    	
      And most importantly, we care about you and our clients, after all, without you, there is no us.
    

    	
      Having worked with many local and national clients, we feel that our portfolio is proof that we can bring the correct solution to your company if you need a website or if your current website simply is just not performing. Please feel free to browse through our portfolio of clients, read their testimonials and find out more about each project, including detailed information about the specification provided and the results we managed to achieve.
    

    	
      Having worked in the industry for many years, normally working for and on behalf of clients, Clear Web Services is your perfect partner to help move forward on the Internet, because as a local company, we will be with you every step of the way, with full phone support, on and off site meetings and comprehensive email support as well.
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